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Finance
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Sustainable Growth

Increase

Revenue from Existing Products

Financial
Service Excellence
Customer Focus on Better
Service to Customer
Improve
Internal Quality of
Process Operating Process
People &
Knowledge

Fulfill
Human Capital Readiness

A

Strengthen
Customer Relationship

Offer a Proactive
Customer-Service

Build Long Term
Relationship

High Performance Organization

Integrate
IT to all Business Processes

Strategic Innovation

Provide Differentiated
Products to Customer

Improve Sales and
Marketing System

Internal Process
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Revenue from New Products
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Sustainable
Development

Contribute
Social Benefits

Become Good
Governance

Build a Culture
that Serves Our Business
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- MASCI Management
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THE SOUL OF THE
CORPORATION
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MASCI’s Business Approach :

TRIPLE

BOTTOM LINE

Management System Certification Institute (Thailand)
1025, 11t Floor, Yakult Building, Phaholyothin Road, Samsen Nai,

Phayathai, Bangkok 10400, Thailand

Tel. (+662) 617-1727-36 Fax (+662) 617-1703-4, 617-1707-9

www.masci.or.th



